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1. Introduction  
 

This report sets out to present baseline characteristics of informal properties and 
businesses in Dar es Salaam Region. It is an elaborate survey report of the present status 
of informal business activities, commonly referred to as the informal or extralegal sector, 
in Dar es Salaam region. The report constitutes inputs for setting up of benchmarks that 
will be used to plan, measure and monitor progress of the envisaged on-going Property 
and Business Formalization Programme – famously known as MKURABITA1 in Swahili. 
The presentation of this report is organized in four major sections to include all the tasks 
of the study as stipulated in the Terms of Reference attached herewith as Appendix 1. 
The first section is the introduction to the report, which includes the objectives of the 
study, definitions and clarification of concepts and issues, and methodology of the study. 
The second section is an overview of the informal business activities that describes the 
major features of the sector in Dar es Salaam. We then, in Section 3, make specific 
assessments of pre identified business constraints in the informal sector in view of the 
formalization programme. The last section is a summary of the emerging issues and 
conclusions.  
 
1.1  Background  
 
The Government of Tanzania prepared the Growth and Poverty Reduction Strategy, 
known as MKUKUTA in Swahili, as a medium plan towards the eradication of poverty in 
the country by the year 2025. The Strategy identifies agriculture and informal business 
activities as the main sectors from which majority of the poor earn their livelihoods. 
Towards implementation of the Strategy, the government is determined to induce 
accelerated growth in the economic activities that home in the poor and the economically 
vulnerable segments of Tanzanians. In this regard, the Property and Business 
Formalization Programme was established to initiate and facilitate formalization of 
informal property and business entities in order to enhance their access to services 
enjoyed in the formal sector, and thus accelerate their growth, competitiveness and 
survival.  
 
Practically, the Formalization Programme seeks to establish an integrated system of 
property rights and business rules as a basis of transition of the urban, peri-urban and 
rural areas into a market that enables Tanzanians to have equal opportunities in using 
their assets access credit services. Thus, the Program aims to systematically reduce the 
informal sector to an acceptable national limit to which the informal sector can co-exist 
with the formal sector.  
 
Studies on the informal sector in Tanzania indicate that more than ninety percent of 
properties and business activities in the country operate in the sector. By implication, 
policies and strategies targeting economic growth and poverty reduction in Tanzania 
should fundamentally deal with activities in the informal sector. Obviously then, 
thorough understanding of the nature of the informal sector in terms of extent, location, 

                                                 
1 MKURABITA - Mpango wa Kurasimisha Rasilimali na Biashara za Wanyonge Tanzania  
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operations, ownership, etc. for each of the informal activity, is a necessary step towards 
effective operationalization of the objectives of the MKURABITA Programme. 
 
But information on the extent, operations, ownership, etc. of informal properties and 
business activities is obtainable through carefully planned surveys. In this regard, the 
Property and Business Formalization Programme arranged to carry out this survey to 
compile and assess selective information with a view of drawing up a road map for 
formalization of informal properties and businesses in Tanzania. To begin the process, 
Dar es Salaam and Zanzibar have been purposely earmarked for the first round of 
baseline surveys on informal properties and business entities.  
 
1.2    Objective and Scope of the Report 
 
The objective of the study was to carry out a baseline survey of the informal properties 
and businesses in Dar es Salaam with a view of drawing up a road map for the 
operationalization of MKURABITA. Specifically, the study carried out documentation 
and assessment of informal properties and business activities in terms of the following 
aspects: 
 
i) Number of informal real estate assets, land and business owners. 
 (Houses and or land in unplanned areas) 
 
ii) Establish the location of the informal assets and business activities, and the 

number of employees in each of them by gender. 
 
iii) Assessment of the business needs in terms of capital, working premises, 

technology, markets, legal protection, membership to collaborative networks, 
access to credits, and annual turnover and profits for those who could provide. 
The assessment would also include the nature and characteristics of ownership. 

 
iv) The number of entrepreneurs, which enter and exit the market and the motives 

behind. 
 
 
1.3. Clarification of Survey Issues and Concepts  

 
The survey sought to establish information on informal properties and businesses on the 
basis of which appropriate assessment will be carried out to determine the initial steps 
towards the formalization process. Selectively, the study has been done in Dar es Salaam 
and Zanzibar as pilot cases that may determine further studies in the rest of the country.  
 
The survey targeted informal properties and business activities, which are many, scattered 
and varied. The main purpose of this study is to link ownership of properties and business 
entities. The survey thus distinguished between two major groups of business activities; 
those which operate without fixed business premises and those that operate in fixed 
premises and thus have physical location cum address. The survey targeted the latter 
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group in order to bring together assessment of property, business and ownership. Those 
with no fixed premises, i.e. street vendors or ‘wamachinga’ in Swahili are not included in 
the survey.  
 
In addition to the Terms of Reference for this study, the consultants held discussions with 
the Secretariat of MKURABITA to jointly elaborate and underscore the expectations 
from the study in line with the objectives of the Programme and of the then envisaged 
baseline study of the informal sector. The deliberations of the discussions revolved 
around two sets of comments cum proposals as elaborations on the objective and scope of 
the study.  
 
The first set of elaborations related to the general objective of the survey, which is to set 
up benchmarks towards formalization of informal properties and businesses in Tanzania. 
By implication, the survey would in the first place identify informal businesses and the 
corresponding properties. The key questions here were: Why does the informal sector 
exist? What forms does it take? What dimensions/parameters are appropriate to say that 
an establishment is informal? Is it because of lack of licenses? Is it because of fluid 
premises? What makes them informal? What are the constraints to formalisation and thus 
growth, their level of informality and proportion in the total business entities? 
 
Clearly, the first set of elaborations and the emerging questions aimed to define, identify 
and characterize businesses and their properties in the informal sector.  
 
The second set of comments related to the specific tasks to be undertaken by the survey. 
This related further to appropriate methods of collection of information and assessment 
with the aim of bringing out the following: 
 
(i) Identification of those who are doing dynamic business versus those who do it as 

a survival strategy. Which ones have the potential of graduating to the formal 
sector and which ones are tied up in the survival strategy? How can this be best 
judged? How can MKURABITA design interventions that best discriminate "real 
enterprising individuals" visa-vis those who are doing business as a survival 
strategy? How can these interventions be targeted? And of course help businesses 
in the informal sector to graduate by levels towards full formalization; and 
possibly including the other categories of informal businesses at a later stage.  
 

(ii) As a matter of principle, there are general rules for entry to and exit from 
business. Surprisingly, there are firms in Tanzania which might be categorically 
bankrupt but remain in business as usual. This raises a number of questions, 
which this survey set out to address. Is bankruptcy well understood and effected 
in business undertakings? What are the situations under which one is considered 
bankrupt?  

 
(iii) It is believed that large and small businesses co-exist in the form of business links 

with the aim of maximizing returns. Yet the former is believed to benefit more in 
such arrangements though the two may also co exist in order to evade tax and 
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other legal obligations. What is the extent of such linkages? How do small 
businesses benefit from the linkages? How is formalization expected to change 
the nature of such linkages and at whose cost and benefit? 

 
(iv) The authenticity of books of accounts is another area which is important and 

challenging to address in Tanzania. It is argued that, many businesses that keep 
books of accounts have three types of books – for three different purposes: Books 
for owners of business (reflecting real situations), Books for Bankers (for credit 
access or repayment) and Books for the government (for tax assessment). 
Important issues for this survey are the real situation on the ground, any recent 
changes in such a strategy, implication on the property and business formalisation 
process, and any measures to rectify it.  

 
(v) Establishing the current support to informal business activities: Which informal 

business organizations receive support from associations and organizations; the 
form and extent of the support, the existing needs/gaps and potential 
interventions.  

 
The policy challenges posed by the informal sector are not new; most of the recent 
interventions have their foundation in earlier works such as ILO (1972), De Soto (1986), 
and Portes et al (1989). There have been two major informal sector surveys in Tanzania; 
the 1991 nationally representative survey and the 1995 informal sector survey that 
covered Dar es Salaam Region only (URT 1991, URT 1995).  It is observed from the 
reports that the two surveys adopted similar definition of the informal sector in Tanzania.  
 
Likewise, the current survey considers the informal sector to be highly heterogeneous, 
encompassing production units of different features and in a wide range of economic 
activities, as well as people (i.e. workers, producers, employers) working or producing 
under many different types of employment relations and production arrangements.  
 
Thus, more specifically, the informal sector, as stipulated in the Fifteenth International 
Conference of Labour Statisticians (ICLS, January 1993), the International System of 
National Accounts (ISNA) and the Revised International Classification of Status in 
Employment (ICSE), is characterized by  
 

¨  free entry and exit .i.e. no guidelines in terms of licenses and government 
legal framework to monitor the existence of these businesses. 

¨  reliance on personal or family resources 
¨  mainly family or individual ownership 
¨  small scale operations 
¨  labour intensive and adaptive technology 
¨  skills acquired outside of the formal sector 
¨  unregulated and competitive markets”.  
¨  typically operate at a low level of organization, with little or no division  

between labour and capital and on a small scale labour relations or  
personal and social relations rather than contractual arrangements with  
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formal guarantees. 
 
The units of informal sector possess the characteristics of ‘household enterprises’ which 
are: 

·   Fixed and other assets do not belong to the unit but to the owner 
·  Units cannot engage in transactions or enter into contracts nor incur liabilities on 

their own behalf 
·  Expenditure for production and capital goods is often indistinguishable from 

household purposes.  

Customarily then, informal sector includes all economic activities which are not officially 
regulated and which operate outside the incentive system offered by the government. 
 
In Tanzania, informal properties refer to own occupied or rented buildings and lands 
available in un-surveyed areas. These assets are un-officially owned by individuals and 
exist outside the incentive system offered by the government.  
 
NPA (2005) offers indicators that can be used to identify informality in properties that 
include the following characteristics: 
 

·  Land development without building permit 
�  Land used differently from what it was approved for 
�  Granted might has not been renewed 
�  Rights of occupy not registered 
�  Unauthorized sub division of the property 
�  Building o the reserved land or hazardous land 
�  Building in the unplanned land. 

 
Obviously, it is difficult to have properties that exhibit all the characteristics of 
informality inclusively; rather, many of such properties will have several of those 
features. But the major characteristic is unplanned versus planned supported by permits 
thereof.  
 
 
1.4 Approach and Methodology  

 
Implementation of the baseline survey involved four major tasks: survey preparations, 
fieldwork collection of data cum information; data processing and analysis, and report 
writing. This was in addition to consultations with the MKURABITA Secretariat as 
inputs to the designing of the survey instruments, sampling framework and approach to 
the then envisaged interviews.  
 
 
Sampling framework of the survey respondents 
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The informal sector business activities are many by type and number in each of the 
identifiable categories. Studies on the informal sector have identified different categories 
of activities depending on their respective objectives, coverage and scope.  As a basis of 
classification of informal sector activities in Tanzania, and therein sampling for the 
baseline survey, the 2004 NBS/OCGS survey of business enterprises in Dar es Salam and 
Zanzibar was examined. The survey defined business as a commercial activity that is 
operated in physically locatable premises. The list of business categories which was 
adopted in the NBS survey follows international classification that has more than five 
hundred categories. These were found to be too many and thus would make data analysis 
too complicated and difficult to accomplish the survey tasks. We regrouped the 
NBS/OCGS list by putting together business categories that are closely related and came 
up with a list of fifty three major categories of business activities for the baseline survey. 
The list is attached herewith as Appendix 2.   
 
The NBS/OCGS 2004 survey covered all business enterprises that were identifiable by 
physical location cum premises and address. The survey thus covered formal and 
informal categories of business activities. The survey instrument had a specific question 
that was intended to distinguish between formal and informal business activities though it 
was not all that simple. The survey distinguished between family and individual 
owned/run businesses and other forms of business activities – this was important 
information towards identification of the population of informal businesses for the current 
survey.   
 
The baseline survey for the informal sector adopted the NBS/OCGS characterization of 
the informal sector. From the list of all businesses in Zanzibar in 2003 - 2004, as 
compiled by NBS/OCGS, we filtered out informal business activities using the 
characteristics enlisted in the survey instrument. We then managed to compile a list of all 
informal business activities by their major categories. The list was for 2003 – 2004, and 
thus it excluded the recently established businesses after 2004. We therefore needed to 
update the list by designing a pre survey listing of new businesses that were started after 
the NBS/OCGS survey.  
 
The list of informal businesses, as retrieved from the NBS/OCGS data base, was printed 
out in pieces by district, Shehia and the name of the respective street.  These were then 
discussed with the respective Shehia leaders (Sheha) as a benchmark for compilation of 
new businesses in each area. Trained research assistants, under the supervision of the 
OCGS and NBS experts, worked with the Shehia leaders to compile the lists of new 
businesses to include location, type, activities ownership, etc. The process involved 
assessment of the old list to find out exists and new entries in the informal sector.   
 
So far then, there were two mutually exclusive lists of informal businesses; one for the 
period as covered by NBS/OCGS  and the other for the post NBS/OCGS survey period or 
the new businesses. We then merged the two lists to constitute one updated 
comprehensive list of informal business activities as at the end of 2006.   
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Considering the population size of the informal sector in Zanzibar and other constraints, 
we worked out a sample of 5% based on stratification by category and proportionate 
representation of the category in the total number of informal business activities. 
Therefore, the proportionate composition by category of business activity in the 
population is the same as that of the final sample, though there were slight modifications 
as we explain next. The NBS/OCGS survey did not include businesses that do not operate 
in physical premises but practically, there are big (by capital) informal businesses that 
operate without physical identification. These include those in the informal transport 
sector, dealers in food stuffs from upcountry, etc. The baseline line survey included these 
categories of businesses through searching in collaboration with Shehia leaders. In total, 
the survey captured 616 business establishments in Zanzibar.  
 
Recruitment of Fieldwork Staff, Training and Pre Test of the Survey Instruments  
Preparations for the baseline survey also involved recruitment and training of field work 
staff in Zanzibar using OCGS and NBS as well as ERB experts. Since the pre-testing of 
the fieldwork instruments was done in Dar es Salaam, the Zanzibar team started to 
execute the survey right away.   
 
Fieldwork Data Collection and Analysis 
Fieldwork data collectors were deployed to contact Shehia leaders for all the respective 
business entities selected for the survey. The two worked together to trace the sample 
businesses in each respective Shehia. The survey targeted business owners as respondents 
to the fieldwork instruments. This took into consideration the information that was being 
solicited for and the required additional information on ownership of properties and 
linkage to financing of business capital.  
 
The survey data were finally processed and analysed in SPSS and STATA. The Zanzibar 
findings of the survey and the emerging issues with regard to the objective of the survey 
are presented and discussed in the rest of this report.  
 
 
2 Status of Informal Business Activities in Zanzibar  
 
The baseline survey visited and interviewed owners of 616 different informal businesses 
in two districts from Zanzibar. The distribution of the survey respondents in Table 1 
indicates that Urban district has substantially many businesses (70%) relative to West 
district which is obviously a reflection of the distribution of the entire population of 
informal businesses in Zanzibar. The proportion of female business owners in the 
informal sector is 16.4%, which indicates that many of the informal business 
establishments are owned by males. Note however, that in terms of informal sector 
business ownership by gender, there are no substantial differences between the two 
districts.   
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Table 1: Distribution of the Selected Respondents of Informal  
Business Activities by District and Gender in Zanzibar 
 
District Number of business 

activities in the sample  
Percent of business 
activities  

Proportion of female 
owners 

    
Urban 429 69.64 17.02 
West 187 30.36 14.97 
    
Total 616 100.0 16.4 

 

Figure1: Percentage Distribution of Respondents by 
Districts

West
30%

Urban
70%

 
 

2.1. Distribution by Category of Business Activities and Districts 
 
Table 2 below shows the identified major categories of informal business activities in 
Zanzibar and concentration of businesses in each of the categories.  The table also shows 
district wise distribution of businesses for each of the identified major category. 
Assessment of concentration of businesses by the different major categories indicates that 
many of the enterprises are dealers in general retail food stuffs (6.1%), small restaurants 
in the form of mama/baba lishe (4.9%), Tailoring and dyeing (4.9%), Capentry (4.9%), 
Hardware and building materials (4.6%) and general retail in electronics and domestic 
appliances (4.4%).  The table shows that the biggest category of business is general retail 
others; but this includes many different small stores such as the famous general retail 
shops, traditionally known as ‘duka’.  
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Table 2: Distribution of Informal Business Activities by Major Categories in Zanzibar 
 

Percentage Distribution by District 

Category of Business Activities 
 

Number of 
Business 
entities 

Percent out of 
all informal 
businesses in 
Zanzibar 

Urban West  

All Businesses in the informal sector 608 100 69.6 30.4 
General wholesale 4 0.7 75.0 25.0 
General retail food stuffs 37 6.1 54.1 46.0 
General retail electronic and domestic Appliances 27 4.4 92.6 7.4 
General retail others 186 30.6 67.7 32.3 
Restaurants 25 4.1 60.0 40.0 
Mamalishe/Babalishe 30 4.9 60.0 40.0 
Hotel and guest house 20 3.3 95.0 5.0 
Bars and pubs/grocery 2 0.3 0.0 100.0 
Hair salon/ Barbershop 20 3.3 95.0 5.0 
Garage and other repair shops 23 3.8 78.3 21.7 
Stationeries/Secretarial/Communication services 26 4.3 76.9 23.1 
Music and video store 1 0.2 100.0 0.0 
Cereal milling shops 1 0.2 0.0 100.0 
Tailoring and dyeing 30 4.9 73.3 26.7 
Carpentry 30 4.9 56.7 43.3 
Spare parts dealers 6 1.0 100.0 0.0 
Hardware and building materials 28 4.6 60.7 39.3 
Butchery/ fish store 2 0.3 0.0 100.0 
Timber shops 1 0.2 100.0 0.0 
Pharmaceuticals 23 3.8 87.0 13.0 
Dispensary/ hospitals 3 0.5 66.7 33.3 
Sands and cement blocks dealers 2 0.3 0.0 100.0 
Gardening and flowers 1 0.2 0.0 100.0 
Car and other transport 2 0.3 100.0 0.0 
Manufacturing of metal products 3 0.5 66.7 33.3 
Manufacturing of others 4 0.7 75.0 25.0 
Poultry 20 3.3 35.0 65.0 
Piggery 3 0.5 33.3 66.7 
Manufacture of food products 1 0.2 100.0 0.0 
Sales of motor vehicle 1 0.2 100.0 0.0 
Sales of automotive fuel 1 0.2 0.0 100.0 
Other retail sale in specialized stores 14 2.3 85.7 14.3 
Other businesses 4 0.7 100.0 0.0 
Clearing and forwarding 1 0.2 100.0 0.0 
Money shops 3 0.5 100.0 0.0 
Insurance services 1 0.2 100.0 0.0 
Schools 3 0.5 66.7 33.3 
Catering services and decorations 4 0.7 50.0 50.0 
Music bands and cultural troups 3 0.5 33.3 66.7 
Taxi services 11 1.8 90.9 9.1 
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2.2. Business Registration and Structure of Ownership  
 
The survey examined and probed on the status of registration of informal businesses 
including their names cum trade marks and ownership structure. The findings on status of 
registration of business are presented as Figures 2 & 3 below. About 68% of informal 
businesses in Zanzibar operate without formal registration of their business names. We 
however note that a relatively large proportion operates with licenses (relative to Dar es 
Salaam).  The proportion with licences is large in Urban district as compared to West 
district.  Of course the observation that many informal businesses operate without 
registration cum license is not a surprise; business regulations are loosely enforced in the 
informal sector because of many reasons including inability of the respective authorities 
to monitor effectively.   
 

 

Figure 2: Licensed versus unlicensed businesses by district
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It is worthy noting that even though majority of the informal businesses identify 
themselves with particular business names in the listing of establishment; legally, they do 
not register their business names cum trade marks.  It appears that business names are 
used casually to suit to the purpose of business and customer attraction. It was also 
observed in the survey that many businesses fail to distinguish between the name of the 
business and that of the owner of the business.   
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Figure 3: Status of Registration of Business Names in 
Zanzibar 
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Further assessment with regard to registration of businesses and their names by the major 
categories is elaborated in Table 3. Several categories come out clearly that license is 
important to carry out business operations. These include Music and video stores, Timber 
shops, Dispensary/ Hospitals, Sands and cement blocks dealers, Car and other transport 
services, Clearing and forwarding, Schools, Hotel and guest house, etc.   
 
Table 3: Status of Registration by Major Categories of Business Activities 
 
 
Major Categories of Business 

Percent of Licensed 
Businesses in each Major 

Category 

Percent of Businesses 
with Registered Name in 

each Major Category 

All Businesses in the informal sector 31.9 77.2 
General wholesale 75.0 100.0 
General retail food stuffs 27.0 56.8 
General retail electronic and domestic Appliances 48.2 88.9 
General retail others 31.7 85.3 
Restaurants 20.8 80.0 
Mamalishe/Babalishe 6.7 56.7 
Hotel and guest house 95.0 100.0 
Bars and pubs/grocery 50.0 100.0 
Hair salon/ Barbershop 35.0 90.0 
Garage and other repair shops 17.4 69.6 
Stationeries/Secretarial/Communication services 19.2 76.9 
Music and video store 100.0 100.0 
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Cereal milling shops 0.0 100.0 
Tailoring and dyeing 6.7 62.1 
Carpentry 40.0 63.3 
Spare parts dealers 33.3 83.3 
Hardware and building materials 25.0 88.5 
Butchery/ fish store 0.0 50.0 
Timber shops 100.0 100.0 
Pharmaceuticals 39.1 100.0 
Dispensary/ hospitals 100.0 100.0 
Sands and cement blocks dealers 100.0 100.0 
Gardening and flowers 0.0 0.0 
Car and other transport 100.0 100.0 
Manufacturing of metal products 33.3 66.7 
Manufacturing of others 25.0 75.0 
Poultry 5.0 5.0 
Piggery 0.0 0.0 
Sales of motor vehicle 0.0 100.0 
Sales of automotive fuel 0.0 100.0 
Other retail sale in specialized stores 50.0 92.9 
Other businesses 66.7 75.0 
Clearing and forwarding 100.0 100.0 
Money shops 66.7 100.0 
Insurance services 0.0 100.0 
Schools 100.0 100.0 
Catering services and decorations 0.0 0.0 
Music bands and cultural troups 33.3 100.0 
Taxi services 36.4 100.0 
 
The structure of ownership of informal business entities is analysed in Figures 4 & 5 & 6 
and further in Appendix 3. We observe that about 83% of informal business entities are 
owned by individuals, of which female owners constitute only 16%.  The rest are either 
owned as family business – the second largest group of ownership, or joint venture – the 
smallest group. However, the distinction of ownership between family and individuals is 
marginal because the latter, in principle, belong to families, and so  are their businesses. 
Practically then, many of the businesses indicating that they are owned by individuals 
belong to the background families. As observed earlier that some of those businesses do 
not have registered names, it is difficult to distinguish between the individual, the family 
and the respective business operations – and hence exhibiting informality.   
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Figure 4: Structure of Ownership of Informal Businesses in 
Zanzibar
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Figure 5: Ownership of Informal Businesses by Gender
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Figure 6 shows distribution of joint ventures in informal businesses by the number of 
owners, ranging from 2, 3, 4, and 5 and above on the vertical axis and the percentage of 
the jointly-owned businesses that belong to each of the groups on the horizontal axis. It is 
observed that majority (about 65%) of the joint ventures in the informal sector are two-
individual partnerships.  Apparently, joint ventures in the informal sector are not specific 
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for certain major categories of business activities; rather, as the results of the survey 
indicate, they spread over to all major categories of business activities.   
 
 

Figure 6: Distribution of Jointly Owned Businesses by 
Number of Owners
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2.3. Age Structure, Entry and Exit  
 
The age structure for given business-entities shows the period when the entities were 
established, expanded, phased out or exited from business. Entry to business refers to the 
year of establishment of the business which may also include the period for which the 
entity remains in business. Exit from business occurs when an established entity decides 
or is forced to close down indefinitely. In line with the definitions of entry to and exit 
from business, the baseline survey set out to analyse the age structure of informal 
businesses. The results are presented in Table 4 in different periods. The second column 
indicates the proportion of the oldest business entities in each business category; these are 
businesses which were established in 2000 or before. Analogously, columns 3, and 4 
indicate the businesses which were established in the subsequent years. 
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Table 4: Age Structure of Informal Business Entities by the Major Categories  
Groups of Business by Year (interval) of 

Establishments 
Total  Major Categories of Informal 

Businesses 

2000 and older 
2001/2004 

(NBS) 
2005 and 

later 

 

All Businesses in the informal 
sector 41.3 39.3 19.4 608 
General wholesale 25.0 25.0 50.0 4 
General retail food stuffs 46.0 21.6 32.4 37 
General retail electronic and 
Domestic appliances 51.9 33.3 14.8 27 
General retail others 40.3 41.4 18.3 186 
Restaurants 44.0 40.0 16.0 25 
Mamalishe/babalishe 36.7 33.3 30.0 30 
Hotel and guest houses 75.0 10.0 15.0 20 
Bars and pubs/grocery and 
refreshments 0.0 0.0 100.0 2 
Hair salon/ barbershop 15.0 55.0 30.0 20 
Garage and other repair shops 65.2 17.4 17.4 23 
Stationeries/secretarial/communicati
on services 11.5 65.4 23.1 26 
Music and video stores 0.0 100.0 0.0 1 
Cereal milling shops 0.0 100.0 0.0 1 
Tailoring and dyeing 36.7 50.0 13.3 30 
Carpentry 53.3 40.0 6.7 30 
Spare parts dealers 33.3 33.3 33.3 6 
Hardware and building materials 46.4 42.9 10.7 28 
Butchery/ fish store 50.0 50.0 0.0 2 
Timber shop 0.0 0.0 100.0 1 
Pharmaceuticals 43.5 34.8 21.7 23 
Dispensary/ hospitals 66.7 33.3 0.0 3 
Sands and cement blocks dealers 50.0 0.0 50.0 2 
Gardening and flowers 0.0 100.0 0.0 1 
Car and other transport hire services 100.0 0.0 0.0 2 
Manufacturing of metal products 66.7 33.3 0.0 3 
Manufacturing of other products 50.0 50.0 0.0 4 
Poultry 35.0 55.0 10.0 20 
Piggery 66.7 0.0 33.3 3 
Manufacture of food products and 
drinks 100.0 0.0 0.0 1 
sales of motor vehicle 0.0 0.0 100.0 1 
Sales of automotive fuel 0.0 100.0 0.0 1 
Other retail sale in specialized stores 21.4 50.0 28.6 14 
Other businesses 50.0 25.0 25.0 4 
Clearing and forwarding 0.0 100.0 0.0 1 
Money shops 33.3 66.7 0.0 3 
Insurance services 0.0 100.0 0.0 1 
Schools 0.0 33.3 66.7 3 
Catering services and decorations 25.0 50.0 25.0 4 
Music bands and cultural troupes 33.3 33.3 33.3 3 
Taxi services 45.5 45.5 9.1 11 
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The figure below is an extension from Table 4; it measures and compares survival rates 
between business establishments in Urban and West districts. It turns out that business 
establishments in the Urban districts tend to have low survival rate than their counterparts 
in the West.  Of course there are a number of reasons that could explain such a 
difference; but presumably, severe competition in the Urban district as compared to the 
West district is just one of the explanations.  Unlike Dar es Salaam, however, we do not 
observe significant variations in the survival rates between those licensed and those that 
are not.      
 
Figure 6(b): Survival Rates of Businesses in the Informal Sector 
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A clear message from Figure 6 is that the rate of survival in business in the informal 
sector is small and declining sharply. Those which survive in the unforeseeable future are 
very few. Naturally, informal business environment is very competitive; literally, there 
are no barriers to entry and exit. Initial capital is in most cases small and conditions to 
entry other than business projections are minimal.  Thus, an immediate emerging concern 
in the analysis of survival rates in business is what really makes many of those firms exit 
business prematurely in some sense. And further to that, is whether early exit is 
associated with some forms of business – i.e. specific major categories.  
 
Starting with the first concern, we make assessment of the reasons that made about 82 
business firms to exit their previous business undertakings and establish new ones. 
Accordingly, Figure 7 shows reasons for exit from businesses. We note that the major 
reason for exit from business is associated with business environment – specifically low 
profits or loss as many businesses strive to win customers. High business competition, 
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which is indicated as one of the major reasons for exit from business, also has the same 
effect as that of low customer turn outs. Other major reasons that explain exit from 
business include natural business growth, taxes, etc. Of course there are other minor 
specified and unspecified reasons which also feature as strong cases in the analysis. 
Surprisingly and contrary to what many people might argue against, taxes and corruption 
do not surface as one of the strong reasons for exit from informal businesses.   

 

Figure 7: Common Stated Reasons for Exit from Business
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Next is a response to the second concern; to bring out whether survival rate varies with 
some specific categories of business. This information was obtained by asking the survey 
respondents to indicate the last business they exited from and why. Table 5 indicates the 
rate of exit from business by the major categories in a descending order 
 
Table 5: Exit from Business by the Major Categories of Informal Businesses 
 
Major Categories of Business Number of 

Businesses Exited 
Percent of Businesses Exited 
(within the major category) 

 
 
All informal Businesses in the sample 

 
82 

 
13.3 

 
General wholesale 1 1.2 
General retail food stuffs 17 20.7 
General retail electronic and domestic 6 7.3 
General retail others 26 31.7 
Restaurants 7 8.5 
Mamalishe/Babalishe 4 4.9 
Hotel and guest houses 1 1.2 
Bars and pubs/grocery and refreshments 1 1.2 
Hair salon/ barbershop 1 1.2 
Tailoring and dyeing 2 2.4 
Hardware and building materials 2 2.4 
Butchery/ fish store 1 1.2 
Timber shops 3 3.7 



Baseline Study of the Informal Sector in Zanzibar 2007 

Report prepared by the Economic Research Bureau of the University of Dar es Salaam and the National Bureau of Statistics 18
 

Pharmaceuticals 3 3.7 
Entertainment services 1 1.2 
Gardening and flowers 1 1.2 
Boutique 1 1.2 
Car and other transport hire services 1 1.2 
Mining and salt extraction activities 1 1.2 
Other retail sale in specialized stores 1 1.2 
Other businesses 1 1.2 
Total 82 100 
 
It is observed that the exits that turned into new other forms of business are around 13% 
in Zanzibar.  Major categories of business for which exit is common are those dealing 
with General retail others, General retail food stuffs, Restaurants, General retail 
electronic and domestic and Mamalishe/Babalishe.  These are usually small businesses 
that do not necessarily require a big capital to start business.  But they in most cases deal 
with perishable products that require assured and fast selling markets. As such, barriers to 
entry are minimal but the business environment is highly competitive and uncertain.   
 
Table 6: Businesses Planning to Change or Exit in the Next Twelve Months 
 
Major Category of Business  Percent indicating plans to exit or change 

the current business  
 
All informal Businesses in the sample 

 
3.2 

General retail electronic and Domestic 
appliances 3.7 

General retail others 2.2 

Restaurants 4.0 

Mamalishe/Babalishe 6.7 

Garage and other repair shops 13.0 

Tailoring and dyeing 3.5 

Carpentry 6.9 

Spare parts dealer 16.7 

Butchery/ fish store 50.0 

Pharmaceuticals 8.7 

Other retail sale in specialized stores 7.1 
 
Table 6 indicates the leading categories of business in terms of plans to change or exit 
from business. These are Butchery/ fish store, Spare parts dealer, Garage and other repair 
shops, Pharmaceuticals, Other retail sale in specialized stores, Carpentry, 
Mamalishe/Babalishe, Restaurants, General retail electronic and Domestic appliances, 
Tailoring and dyeing, and General retail others.  The reasons for exit or change that were 
discussed earlier also apply to the plans to change or exit from the current business.  
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2.4. Paid and Unpaid Labour Services in Informal Businesses 
 
One of the key features of informality in business operations is use of unpaid labour 
services. It has been observed that informal businesses rely on self and family labour, 
including relatives, which is not directly compensated from the respective business 
returns.  
 
The baseline survey assessed labour services rendered to informal businesses in terms of 
paid and unpaid services by gender. Figure 8 shows employment of labour services in 
informal businesses. We observe that more than 75% of businesses in the informal sector 
do not hire paid labour services in their operations.  We note further that those who hire 
labour do so by recruiting mainly female workers.  
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It is however noted from Figures 8 & 9 that own labour services are not taken into 
account by many business operators in the informal sector; they do not consider 
themselves as part of the business labour services. Thus, those who do not employ hired 
labour in Figure 8 do not much exactly with those who report that they rely on unpaid 
labour services in Figure 9. The business operators excluded themselves in either of the 
two categories of labour services. This is a further evidence of informality in business 
operations in Zanzibar.  
 
Table 7 is analysis of employment of paid labour in the major categories of business by 
gender. The entries in this table are the proportion of businesses in each category that 
have at least one paid male or female employees.  With an exception of a few categories, 
many businesses employ both males and females. However, concentration by gender in 
some of the informal businesses is observed.    
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Table 7: Employment of Paid Labour in Major Categories of Business by Gender 
 

Percent of Businesses Employing Paid Labour from 
Major categories of business Females Males 
All informal Businesses in the sample 28.6 14.0 
General wholesale 75.0 0.0 
General retail food stuffs 8.1 0.0 
General retail electronic and Domestic appliances 37.0 3.7 
General retail others 12.4 9.7 
Restaurants 60.0 36.0 
Mamalishe/Babalishe 33.3 16.7 
Hotel and guest house 95.0 75.0 
Bars and pubs/grocery and refreshments 100.0 100.0 
Hair salon/ barbershop 25.0 60.0 
Garage and other repair shops 30.4 0.0 
Stationeries/secretarial/communication services 26.9 15.4 
Music and video store 0.0 0.0 
Cereal milling shops 100.0 0.0 
Tailoring and dyeing 26.7 6.7 
Carpentry 33.3 0.0 
Spare parts dealer 66.7 0.0 
Hardware and building materials 50.0 0.0 
Butchery/ fish store 50.0 0.0 
Timber shop 0.0 0.0 
Pharmaceuticals 26.1 13.0 
Dispensary/ hospitals 100.0 100.0 
Sands and cement blocks dealers 100.0 100.0 
Gardening and flowers 100.0 0.0 
Car and other transport hire services 100.0 50.0 
Manufacturing of metal products  100.0 0.0 
Manufacturing of other products 50.0 0.0 
Poultry 5.0 0.0 
Piggery 0.0 0.0 
manufacture of food products 100.0 0.0 
Sales of motor vehicle 0.0 100.0 
Sales of automotive fuel 0.0 0.0 
Other retail sale in specialized stores 14.3 0.0 
Other businesses 0.0 0.0 
Clearing and forwarding 0.0 0.0 
Money shops 66.7 100.0 
Insurance services 100.0 100.0 
Schools 66.7 66.7 
Catering services and decorations 0.0 0.0 
Music bands and cultural troupes 0.0 0.0 
Taxi services 27.3 0.0 
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2.5. Turnover and Profits in the Informal Sector 
 
Compilation of information on the true profit functions of firms in business, whether 
formal or informal, is difficult and sometimes generating unreliable results. But such 
information is crucially needed however unreliable it might be. With this view, the 
baseline study of the informal sector set out to probe on profits of firms operating in the 
sector. The results are presented in Table 8 indicating monthly turnover, profits in 
absolute figures and ratio of the firms’ profits to turnover.  
 
Table 8: Turnover and Profits in the Informal Sector 
 
 
 
Category of Major Business 

 
Total Monthly 

Turnover 

 
Profits 

Profits as a 
proportion of  

turnover 
All Businesses in the informal sector 803,766 206,830 25.7% 
General wholesale 5,100,000 550,000 10.8% 
General retail food stuffs 594,189 123,056 20.7% 
General retail electronic and Domestic 
appliances 1,063,462 341,154 32.1% 
General retail others 594,238 176,564 29.7% 
Restaurants 1,169,600 297,200 25.4% 
Mamalishe/babalishe 1,013,500 111,500 11.0% 
Hotel and guest house 2,420,000 555,000 22.9% 
Bars and pubs/grocery and refreshments 1,750,000 45,000 8.3% 
Hair salon/ barbershop 208,000 83,750 40.3% 
Garage and other repair shops 369,348 137,826 37.3% 
Stationeries/secretarial/communication 
services 556,923 172,885 31.0% 
Music and video stores 350,000 150,000 42.9% 
Cereal milling shops 300,000 110,000 36.7% 
Tailoring and dyeing 216,500 100,690 46.5% 
Carpentry 551,724 175,000 31.7% 
Spare parts dealer 433,333 184,167 42.5% 
Hardware and building materials 2,225,000 360,714 16.2% 
Butchery/ fish store 2,250,000 575,000 25.6% 
Timber shop 800,000 200,000 25.0% 
Pharmaceuticals 329,565 120,435 36.5% 
Dispensary/ hospitals  2,233,333 700,000 31.3% 
Sands and cement blocks dealers 3,100,000 417,500 13.5% 
Gardening and flowers 900,000 250,000 27.8% 
Car and other transport hire services 1,050,000 450,000 42.9% 
Manufacturing of metal products 1,116,667 153,333 13.7% 
Manufacturing of other products 570,000 162,500 28.5% 
Poultry 733,000 277,750 37.9% 
Piggery 383,333 100,000 26.1% 
Manufacture of food products and drinks 1,000,000 400,000 40.0% 
Sales of motor vehicle  120,000 50,000 41.7% 
Sales of automotive fuel 300,000 120,000 40.0% 
Other retail sale in specialized stores 465,385 189,231 40.7% 
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Other businesses 400,000 163,333 40.8% 
Clearing and forwarding 3,000,000 200,000 6.7% 
Money shops 500,000 225,000 45.0% 
Insurance services 600,000 350,000 58.3% 
Schools 716,667 87,500 12.2% 
Catering services and decorations 93,333 43,333 46.4% 
Music bands and cultural troupes 180,000 63,333 35.2% 
Taxi services 518,182 167,273 32.3% 

 
The table estimates ratios of profit in each of the identified business categories. It is noted 
that 17 business categories reported that their profit was more than a third of their 
turnover. The top ten are Insurance services, Tailoring and dyeing, Catering services and 
decorations, Money shops, Music and video stores, Car and other transport hire services, 
Spare parts dealer, Sales of motor vehicle , Other businesses, and other retail sale in 
specialized stores.  These reported at least profit/turnover ratio between 40 – 58 percent.  
The bottom ten are Hotel and guest house, General retail food stuffs, Hardware and 
building materials, Manufacturing of metal products, Sands and cement blocks dealers, 
Schools, Mamalishe/Babalishe, General wholesale, Bars and pubs/grocery and 
refreshments, and Clearing and forwarding.  These reported their profit/turnover ratio 
between 22 – 7 percent.   
 
Further on the issue of profitability, it is found that total profits in the informal sector are 
25.7% of turnover. The ratio can be compared with costs of business capital in the 
financial market and tax payments. Given that many of the informal businesses in the list 
use own capital, unpaid labour and own premises, as will be indicated later; it is unlikely 
that many of those businesses would survive if subjected to full business costs 
inclusively.   
 
3. Needs Assessment of the Informal Business Activities  
 
As many other studies in the informal sector indicate, informal businesses are 
characterized by notable inadequacies that limit their operations and thus profits and 
growth. Such inadequacies revolve around business capital, working premises cum 
physical location, technology, markets, support services, legal protection, etc. Along the 
same order; this study examined and assessed needs of informal businesses in Zanzibar. 
The discussion of the results of the analysis is presented in six sections as capital 
assessment, working premises, technology, market arrangements, and linkage with big 
business operators and membership to associations. Each of these aspects is further 
subdivided for detailed and clearer analysis of the results and emerging issues.  
 
3.1 Capital Assessment  
 
3.1.1 Sources of Finance for the Current Capital 
 
The survey asked owners of informal businesses to indicate the sources of their current 
business capital including magnitude of contribution by each of those sources. Analysis 
of their responses with regard to sources of finance for the business capital is divided into 
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two. The first analysis is the depth of each of the sources of capital finance – the 
magnitude of contribution in business capital. The second shows the sources of finance 
for the business capital by proportion of businesses that sourced finance from each of the 
identified sources.  
 
As depicted in Figure 10 & 11, majority of the owners responded that the major sources 
are own capital finance and other sources.  Very few indicate Commercial Banks and 
other microfinance institutions to be their sources of capital.  SACCOS have never been 
used as a source of capital in the sample – indicating a special case for Zanzibar.    
 
Figure 10: Sources of Finance of the Current Capital in Informal Businesses  
(Percent of All Businesses Indicating Source of Capital)  
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Figure 11: Average Amount of Contribution to Business  
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For the few respondents who indicated that commercial banks were one of their sources 
of capital, the average amount they got was relatively large as indicated in Figure 11.  
Effectively, commercial banks are the major source of informal business finance though 
of course covarege is very small.   
 
Further analysis of sources of business capital by the major categories of business is 
provided in Table 9 and 10. Table 9 shows concentration of businesses according to the 
sources of finance of the business capital by the major categories of business.  We note 
that the source 'Other MFIs' featured only in two categories, namely General retail others 
(2.7%) and tailoring and dyeing (3.3%).  Likewise, only three types of business 
categories reported to have used commercial banks as a source of their capital.  These are 
Hotel and guest houses (10.0%), Carpentry (3.3%), and General retail others (1.1%).   
 
The analysis shows further that own sources is outstandingly the main source by the total 
number of businesses depending on it as a means of finance of business capital.  
Distribution by the major categories shows varied results with some categories relying on 
one or just a few sources of finance for the business capital.  
 
Table 9: Sources of Capital by the Major Categories of Business 

Percent of business with capital from 

 
Family Relatives and 

Friends 
Own Sources Other Sources 

All businesses 5.8 12.0 90.0 90.0 
General wholesale 50.0 0.0 50.0 50.0 
General retail food stuffs 0.0 5.4 94.6 94.6 
General retail electronic and domestic 
appliances 7.4 29.6 92.6 92.6 
General retail others 5.4 16.1 89.3 89.3 
Restaurants 8.0 16.0 76.0 76.0 
Mamalishe/Babalishe 3.3 3.3 93.3 93.3 
Hotel and guest houses 5.0 10.0 90.0 90.0 
Bars and Pubs/grocery and refreshments 0.0 0.0 100.0 100.0 
Hair salon/ barbershop 10.0 30.0 90.0 90.0 
Garage and other repair shops 4.4 8.7 95.7 95.7 
Stationeries/secretarial/communication 
services 0.0 3.9 100.0 100.0 
Music and video stores 0.0 0.0 100.0 100.0 
Cereal milling shops 0.0 0.0 100.0 100.0 
Tailoring and dyeing 3.3 6.7 96.7 96.7 
Carpentry 6.7 3.3 86.7 86.7 
Spair parts dealer 0.0 16.7 100.0 100.0 
Hardware and Building materials 14.3 14.3 78.6 78.6 
Butchery/ fish store 0.0 0.0 100.0 100.0 
Timber shop 0.0 100.0 100.0 100.0 
Pharmaceuticals 0.0 0.0 95.7 95.7 
Dispensary/ hospitals 0.0 0.0 100.0 100.0 
Sands and cement blocks dealers 0.0 50.0 50.0 50.0 
Gardening and flowers 0.0 0.0 100.0 100.0 
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Car and other transport hire services 0.0 0.0 100.0 100.0 
Manufacturing of metal products 0.0 0.0 100.0 100.0 
Manufacturing of other products 0.0 0.0 100.0 100.0 
Poultry 0.0 0.0 95.0 95.0 
Piggery 66.7 0.0 0.0 0.0 
Manufacture of food products and drinks 0.0 0.0 100.0 100.0 
Sales of motor vehicle 0.0 100.0 100.0 100.0 
Sales of automotive fuel 0.0 0.0 100.0 100.0 
Other retail sale in specialized stores 21.4 14.3 78.6 78.6 
Other businesses 0.0 0.0 100.0 100.0 
Clearing and forwarding 100.0 0.0 100.0 100.0 
Money shops 0.0 0.0 66.7 66.7 
Insurance services 0.0 0.0 100.0 100.0 
Schools 0.0 0.0 100.0 100.0 
Catering services and decorations 25.0 25.0 75.0 75.0 
Music bands and cultural troupes 0.0 0.0 100.0 100.0 
Taxi services 0.0 18.2 100.0 100.0 

 
 
Table 10 provides the mean business capital, median, and the range – minimum and 
maximum, for each major category of business. We note that in general, the average 
capital in the informal sector is Tshs 2.2milion. Of course as the table indicates, the 
average amounts by categories vary greatly; the highest has Tshs 20.7million as capital 
recorded in Sands and cement blocks dealers.  The lowest average, below TSh 350,000 
which falls under Bars and pubs/grocery and refreshments; Manufacturing of other 
products, and Catering services and decorations.   
 
Table 10.  Magnitude of Business Capital and Distribution by the Major Categories 

 
Major Categories of Business 

 
Mean 

 
Median 

 
Minimum 

 
Maximum 

 
 
All Businesses in Zanzibar 2,236,093 550,000 10,000 50,000,000 
General wholesale 3,550,000 3,000,000 1,200,000 7,000,000 
General retail food stuffs 1,065,676 200,000 15,000 20,000,000 
General retail electronic and domestic 
appliances 4,576,667 2,000,000 20,000 25,000,000 
General retail others 1,503,569 500,000 45,000 25,000,000 
Restaurants 2,638,800 200,000 10,000 50,000,000 
Mamalishe/Babalishe 560,179 185,000 10,000 5,000,000 
Hotel and guest houses 10,400,000 7,500,000 600,000 30,000,000 
Bars and pubs/grocery and refreshments 335,000 335,000 170,000 500,000 
Hair salon/ barbershop 678,947 500,000 200,000 2,000,000 
Garage and other repair shops 1,141,818 400,000 20,000 10,000,000 
Stationeries/secretarial/communication services 1,689,231 500,000 100,000 15,000,000 
Music and video stores 600,000 600,000 600,000 600,000 
Cereal milling shops 3,000,000 3,000,000 3,000,000 3,000,000 
Tailoring and dyeing 974,500 400,000 100,000 12,000,000 
Carpentry 1,166,667 400,000 50,000 9,000,000 
Spare parts dealer 2,583,333 550,000 300,000 10,000,000 
Hardware and building materials 5,135,714 2,000,000 600,000 30,000,000 
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Butchery/ fish store 375,000 375,000 250,000 500,000 
Timber shop 1,200,000 1,200,000 1,200,000 1,200,000 
Pharmaceuticals 1,156,522 500,000 150,000 10,000,000 
Dispensary/ hospitals 3,500,000 4,000,000 1,500,000 5,000,000 
Sands and cement blocks dealers 20,700,000 20,700,000 1,400,000 40,000,000 
Gardening and flowers 1,000,000 1,000,000 1,000,000 1,000,000 
Car and other transport hire services 5,700,000 5,700,000 2,000,000 9,400,000 
Manufacturing of metal products 633,333 600,000 300,000 1,000,000 
Manufacturing of other products 250,000 125,000 50,000 700,000 
Poultry 1,211,500 400,000 150,000 12,000,000 
Piggery 466,667 400,000 200,000 800,000 
Manufacture of food products and drinks 20,000,000 20,000,000 20,000,000 20,000,000 
sales of motor vehicle 700,000 700,000 700,000 700,000 
Sales of automotive fuel 1,500,000 1,500,000 1,500,000 1,500,000 
Other retail sale in specialized stores 4,939,286 800,000 400,000 40,000,000 
Other businesses 512,500 500,000 50,000 1,000,000 
Clearing and forwarding 1,500,000 1,500,000 1,500,000 1,500,000 
Money shops 5,500,000 5,500,000 1,000,000 10,000,000 
Insurance services 3,000,000 3,000,000 3,000,000 3,000,000 
Schools 283,333 150,000 100,000 600,000 
Catering services and decorations 67,500 75,000 20,000 100,000 
Music bands and cultural troupes 366,667 350,000 250,000 500,000 
Taxi services 4,245,455 4,000,000 2,700,000 8,000,000 

 
So far we have noted that the use of Commercial Banks and Microfinance Institutions 
(MFIs) as a source of capital is rather limited.  Furthermore, SACOS were not mentioned 
in Zanzibar as one of the sources of capital.  Then the question is what are the main 
reasons behind such a pattern?  The answer to that question needs further analysis to 
establish constraints of access to credit from financial institutions – the analysis is 
provided in Table 11 and Figures 12 & 13.  
 
Starting with Table 11, we analyse credit from commercial banks and microfinance 
institutions in terms of those who have ever applied for credit.  Apparently, there are very 
few who applied for credit from commercial banks and other financial institutions; these 
are 3.9 % and 4.2% of the respondents, respectively.  The rates are probably lower than 
expected, even though we know that many businesses in the informal sector rely on 
informal sources of finance for their business capital.  Furthermore, since not all who 
applied for credit eventually get it, the actual utilization rate of these sources of capital is 
really minimal (only 1% of the businesses).  As will be shown shortly, one of the reasons 
for low access to credit from financial institutions is lack of acceptable collateral.  This 
finding points to obvious capital constraints that limit the growth of the informal sector. It 
is likely therefore that, formalization would ease access to formal sources of capital 
finance and enhance growth of small businesses.   
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Table 11: Application for Credit from Financial Institutions  
 

Major Category of Business Applied credit from banks Applied credit from MFIs 

   
General wholesale 3.9% 4.2 
General retail food stuffs - 7.7% 
General retail electronic and domestic 
appliances 4.2% - 
General retail others 37.5% 42.3% 
Restaurants 4.2% - 
Mamalishe/babalishe 4.2% 11.5% 
Hotel and guest house 8.3%  
Hair salon/ barbershop - 3.8% 
Stationeries/secretarial/communication 
services - 3.8% 
Tailoring and dyeing 8.3% 11.5% 
Carpentry 8.3%  
Pharmaceuticals 4.2% 3.8% 
Sands and cement blocks dealers 4.2% - 
Poultry 8.3% 3.8% 
Manufacture of food products and drinks - 3.8% 
Taxi services 4.2% - 
   
Number of respondents 24 26 

 
 
But more interesting in the analysis of access to credit in the informal sector, is to bring 
out the reasons why the proportion of informal businesses that apply for credit is so small 
on one hand; and those who manage to get are just a few of the total credit applications 
on the other hand. Accordingly, Figure 12 presents reasons why some of those who 
applied for credit from commercial banks and MFIs failed to get it. Clearly, a substantial 
proportion of businesses fail to get credit from either commercial banks or MFIs because 
they do not have properties cum assets that qualify as collateral against credit from 
financial institutions. Also, there are businesses whose project plan got rejected.  
However, a significant number of the respondents did not specify the reasons why they 
failed to get credit.  There are no remarkable differences between reasons for not getting 
credit between commercial banks and MFIs.    
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Figure 12: Reasons for failing to get credit applied for

Rejected business 
plan
18%

Did not have a 
collateral

18%

Other reasons
64%

 
 
In fact more interesting even, is why many business firms in the informal sector have 
never applied for credit. This analysis is depicted in Figure 13 where it is noted that many 
of informal businesses have never applied for credit because they do not need it. The 
reasons why they do not need credit were not captured in the survey, but presumably the 
nature and the scale of operations of those businesses could explain such a response.  
Other reasons for not applying for credit from commercial banks and other financial 
institutions include low knowledge on the procedures of credit application; difficult 
collateral requirements, high interest rates, etc.   
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Figure 13: Reasons for not applying for credit
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In Figure 13 it is observed that collateral features twice in the analysis, and if one puts 
together the reasons which are in principle the same thing, issues related to collateral 
against credit for business in the informal sector feature as one of the major constraints in 
accessing credit from financial institutions. This finding is consistent with findings by 
many other studies in the informal sector.    
 
 
3.1.2 Future Plans for Expansion and Projected Capital Needs 
 
The survey also sought to know future plans for expansion of informal businesses and the 
sources of their projected capital needs. The results in Table 12 show that the major 
source of finance for the planned expansion is own sources (61%). About a quarter of the 
respondents indicate that they will use commercial banks as source of capital in the 
planned business expansion.  Nevertheless, SACOS and other MFIs do not feature 
favourably as sources of capital for the planned expansion. Further in Table 12 is the 
analysis of the planned future sources of capital by the major categories of business. The 
sources of finance vary by the major categories of businesses with some inclined to 
financial institutions and others to informal sources.   
 
 
Table 12: Sources of Finance for firms planning to expand their Business 
 
Major Categories of 
Business 

 
Sources of Credit for Business 

 Family 
friends 

Commercial 
Banks 

Saccos and 
saccas 

Other microfinance 
 institutions 

Relatives Own 
sources 

Others 

All Informal 
Businesses 
 6.3 24.3 1.4 3.1 2.7 61.2 1.0 
General wholesale  50.0    50.0  
General retail food 
stuffs  22.2 3.7 3.7 3.7 63.0 3.7 
General retail 
electronic and 
domestic appliances  25.0  6.3  68.8  
General retail others 8.1 21.0 1.6 2.4 3.2 63.7  
Restaurants 20.0 20.0    60.0  
Mamalishe/Babalishe 5.0 10.0 5.0 10.0  70.0  
Hotel and guest 
houses 10.0 10.0    70.0 10.0 
Bars and 
pubs/grocery and 
refreshments  50.0    50.0  
Hair salon/ 
barbershop  6.7  6.7 6.7 80.0  
Garage and other 
repair shops  50.0  8.3  41.7  
Stationeries/secretari
al/communication 
services 5.0 20.0   5.0 70.0  
Music and video 
stores      100.0  
Cereal milling shops      100.0  
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Tailoring and dyeing 4.8 42.9   9.5 42.9  
Carpentry 10.5 36.8    47.4 5.3 
Spare parts dealer  33.3    66.7  
Hardware and 
building materials 13.6 40.9   4.5 40.9  
Butchery/ fish store  100.0      
Pharmaceuticals  17.6 5.9 5.9  70.6  
Dispensary/ hospitals  66.7    33.3  
Sands and cement 
blocks dealers  100.0      
Gardening and 
flowers  100.0      
Car and other 
transport hire 
services      100.0  
Manufacturing of 
metal products  50.0    50.0  
Manufacturing of 
other products    50.0  50.0  
Poultry 5.0 30.0  5.0  60.0  
Piggery 33.3     66.7  
Manufacture of food 
products and drinks       100.0 
sales of motor 
vehicles      100.0  
Sales of automotive 
fuel 100.0       
Other retail sale in 
specialized stores 20.0 10.0 10.0   60.0  
Other businesses  100.0      
Money shops      100.0  
Insurance services  100.0      
Schools 

 50.0    50.0  
Catering services and 
decorations      100.0  
Music bands and 
cultural troupes      100.0  
Taxi services  12.5   12.5 75.0  
 
 
3.2. Working Premises 
 
Informal business activities operate in many forms of premises which range from 
temporary cum mobile shelters, simple huts, frames in a house that may include several 
other activities including household shelters, to well established buildings that may 
include office space. The baseline survey set out to study the nature of those premises in 
two aspects. One was to relate premises and business profiles in the informal sector – 
specific premises for specific businesses particularly distinguishing the ownership of the 
premises from the family of the business owner. Second was to assess the informality of 
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properties whose ownership is linked to informal businesses to determine their viability 
as collateral against credit from the formal financial institutions.  
 
The analysis begins with ownership of properties and the extent to which they are used as 
collateral against credit in the informal sector (Table 13) 
 
Table 13: Ownership of Properties and Usage as Collateral for Business Credit 
 
  
 
 
Major Categories of Business 

Percent of 
businesses 

with 
properties 

Percent of 
those with 
properties 
using them 

as collateral 
 

Number of 
business 

respondents 

 All Businesses in Zanzibar 75.82 2.8 608 
General wholesale 100  4 
General retail food stuffs 83.78  37 
General retail electronic and domestic 
appliances 77.78  27 
General retail others 75.81 2.13 186 
Restaurants 80  25 
Mamalishe/babalishe 63.33 10.53 30 
Hotel and guest house 95  20 
Bars and pubs/grocery 50  2 
Hair salon/ barbershop 45 11.11 20 
Garage and other repairs 69.57  23 
Stationeries/secretarial/communication 
services 61.54 6.25 26 
Music and video store 100  1 
Cereal milling shops 100  1 
Tailoring and dyeing 66.67  30 
Carpentry 80 4.17 30 
Spare parts dealer 100  6 
Hardware and building materials 92.86  28 
Butchery/ fish store 100  2 
Timber shop 100 100 1 
Pharmaceuticals 73.91 5.88 23 
Dispensary/ hospitals 100  3 
Sands and cement blocks dealers 100 50 2 
Gardening and flowers 100  1 
Car and other transport hire services 100  2 
Manufacturing of metal products 66.67  3 
Manufacturing of other products 75  4 
Poultry 95  20 
Piggery 66.67  3 
Manufacture of food products and 
drinks 100  1 
Sales of motor vehicles 0  1 
Sales of automotive fuel 0  1 
Other retail sale in specialized stores 92.86  14 
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Other businesses 50  4 
Clearing and forwarding 100  1 
Money shops 66.67  3 
Insurance services 100  1 
Schools 33.33  3 
Catering services and decorations 0  4 
Music bands and cultural troupes 66.67  3 
Taxi services 72.73  11 
 
The second column of Table 13 shows that of all owners of businesses in the informal 
sector, slightly over 76% that have properties – mainly houses. In column three we note 
that of those business owners with properties, it is only 2.8% who have used their 
properties as collateral against credit.  Really, the figures point to an unexploited potential 
source of capital finance through appropriate linkages between ownership of properties 
and financing of business capital.   
 
Properties in developing cities are usually heterogeneous in many dimensions. They 
include those located in unplanned and un surveyed areas, surveyed but not planned, 
planned and surveyed areas, and a number of other characteristics that have also been 
identified in other studies. The baseline study looked on the three main categories of 
properties to determine the extent to which they constitute a barrier to accessing business 
credits in the formal sector.  
 
First, we would want to understand the extent to which the properties that qualify as 
collateral against credit are currently being used for that purpose. Table 14 shows 
properties in planned and surveyed areas that are owned by informal business dealers. 
The third column of the table indicates that about 28% of those properties are in survey 
and planned areas. The proportion varies with the major categories of business. 
Combining the findings of Table 13 and Table 14, it is noted that it is just a small 
proportion of the formal properties that are owned by dealers in the informal sector are 
used effectively for credit application in financial institutions. Obviously, we need to 
understand why the rest of the properties are not used as collateral against credit in the 
formal sector though they are qualified as far as formalization is concerned– this is the 
analysis in Figure 14.   
 
 
Table 14: Properties in Planned and Surveyed Areas    
 

Major Categories of 
Business 

Properties in 
planned/surveyed areas  

(Number) 

% of business 
category with such 

property 

Numbers of responses in 
the business category 

All Businesses 172 28.3% 608 
General wholesale 3 75.0% 4 
General retail food stuffs 4 10.8% 37 
General retail electronic and 
domestic appliances 16 59.3% 27 
General retail others 41 22.0% 186 
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Restaurants 8 32.0% 25 
Mamalishe/babalishe 7 23.3% 30 
Hotel and guest house 17 85.0% 20 
Bars and pubs/grocery 0 0.0% 2 
Hair salon/ barbershop 5 25.0% 20 
Garage and other repairs 4 17.4% 23 
Stationeries/secretarial/com
munication services 4 15.4% 26 
Music and video store 1 100.0% 1 
Cereal milling shops 0 0.0% 1 
Tailoring and dyeing 6 20.0% 30 
Carpentry 4 13.3% 30 
Spare parts dealer 3 50.0% 6 
Hardware and building 
materials 11 39.3% 28 
Butchery/ fish store 0 0.0% 2 
Timber shop 0 0.0% 1 
Pharmaceuticals 9 39.1% 23 
Dispensary/ hospitals 3 100.0% 3 
Sands and cement blocks 
dealers 2 100.0% 2 
Gardening and flowers 0 0.0% 1 
Car and other transport hire 
services 2 100.0% 2 
Manufacturing of metal 
products 0 0.0% 3 
Manufacturing of other 
products 0 0.0% 4 
Poultry 7 35.0% 20 
Piggery 0 0.0% 3 
Manufacture of food 
products and drinks 1 100.0% 1 
Sales of motor vehicles 0 0.0% 1 
Sales of automotive fuel 0 0.0% 1 
Other retail sale in 
specialized stores 6 42.9% 14 
Other businesses 0 0.0% 4 
Clearing and forwarding 1 100.0% 1 
Money shops 1 33.3% 3 
Insurance services 1 100.0% 1 
Schools 1 33.3% 3 
Catering services and 
decorations 0 0.0% 4 
Music bands and cultural 
troupes 0 0.0% 3 
Taxi services 3 27.3% 11 

 
Of those with properties in planned and surveyed areas, about 50% are risk averse – they 
are afraid of loosing their properties, 24% do not need credit, 10% said that the properties 
belong to their families, 3% said that it is cumbersome to process a loan, and 11% didn’t 
due to other unspecified reasons (Figure 14). 
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Figure 14: Reason why people do not use their properties as collateral(%) 
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Informal Businesses Operating in their Own Premises 
 
One of the features of informality in business properties is that they operate in premises 
which they do not cost against the respective businesses because of inseparability of 
ownership of properties between household/family and the business entities. As a result, 
some of the loss making informal businesses might be subsidized by family properties 
and continue with business as if they are not bankrupt. The baseline survey asked 
questions with regard to ownership and other characteristics of business premises. The 
objective was to bring out proportion of businesses that operate in their own premises, 
their separability from household versus business properties, and of course whether such 
properties are formally owned – i.e. in planned and surveyed areas. The findings are 
presented in Tables 15 – 17 below. 
 
Table 15 shows proportion of informal businesses operating in own premises. It is 
observed from column two of the table that 51% of informal businesses in Zanzibar 
operate in own premises. Further analysis in columns 2 – 5 shows that of all the 
businesses that operate in own premises, about 60% of the owners live under the same 
roof/premises with the business; 6% live in a separate house but in the same plot with the 
business premises; 35% have their business premises built in a different plot or location. 
The patterns show that of all informal business that operate in own premises, 35% can 
easily qualify as collateral against bank credit if eventually registered and thus 
formalized.  The rest of the properties can also qualify, but being shelters for the 
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respective households also, we will need to design a fall back position due to potential 
insecurity that is associated with failure to pay back a bank credit.  The rest of the 
analysis in the table shows distribution of businesses operating in own premises by the 
major categories of business.   
 
 
Table 15: Proportion of Informal Businesses Operating in Own Premises 
 

Whether the owner lives under the same 
roof/premises with the business (%) 

 

 
 
 
 
 

Major Categories of 
Business 

 
 
 
 

Percentage of 
businesses working in 

their own premises 

 
Yes 

No, in a 
separate 
house in the 
same plot 

No, in a 
different 
plot/location  

 
All Businesses in Zanzibar 

 
50.99 59.22 6.15 34.63 

     
General wholesale 50 100 0 0 
General retail food s 89.19 78.79 3.03 18.18 
General retail electricity 29.63 62.5 0 37.5 
General retail others 54.3 72.28 3.96 23.76 
Restaurants 40 20 40 40 
Mamalishe/Babalishe 26.67 37.5 12.5 50 
Hotel and guest house 90 0 0 100 
Bars and pubs/grocery 0    
Hair salon/ barbershop 30 50 0 50 
Garage and other repairs 43.48 10 10 80 
Stationeries/secretarial 30.77 62.5 0 37.5 
Music and video store 100 0 0 100 
Cereal milling shops 0    
Tailoring and dyeing 36.67 54.55 0 45.45 
Carpentry 62.07 77.78 11.11 11.11 
Spare parts dealer 83.33 60 0 40 
Hardware and building 35.71 30 10 60 
Butchery/ fish store 0    
Timber shop 100 100 0 0 
Pharmaceuticals 47.83 63.64 0 36.36 
Dispensary/ hospitals 33.33 0 0 100 
Sands and cement bloc 50 0 0 100 
Gardening and flowers 100 0 100 0 
Car and other transport 0    
Manufacturing of metal 66.67 50 0 50 
Manufacturing of others 100 50 0 50 
Poultry 90 72.22 22.22 5.56 
Piggery 66.67 100 0 0 
Manufacture of food 
products 100 100 0 0 
Sales of motor vehicle 0    
Sales of automotive f 0    
Other retail sale in 35.71 100 0 0 
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specialized stores 
Other businesses 75 100 0 0 
Clearing and forwarding 100 0 0 100 
Money shops 33.33 100 0 0 
Insurance services 0    
Schools 66.67 50 0 50 
Catering services an 0    
Music bands and cultural 
groups 0    
Taxi services 50 0 0 100 
 
Table 16 is further analysis of the properties owned by business operators in the informal 
sector. The analysis looks on all properties owned by the business operators regardless of 
whether the property is being used as business premises or not. It is observed that the 
properties differ in terms of the extent of their informality which also differs by the major 
categories of business. The first three columns show variation in informality of the 
properties that belong to informal business owners and currently occupied by them. These 
constitute about 23% of the properties in unplanned and un-surveyed areas, 21% are 
surveyed but are located in unplanned areas, and 24% are surveyed and are in planned 
areas. Analogously, those with houses which are not currently occupied by them are 2%, 
3% and 4%, respectively. Distribution by the major business categories are also indicated 
in the table accordingly.   
 
Table 16: Characteristics of Properties of Business Owners in the Informal Sector  

Owners with own house but occupied by 
them 

Owners with houses but not 
currently occupied by them Major Categories of 

Business 
 
 
 
 
 

Un 
surveyed 

in 
unplanned 

area 

Surveyed in 
unplanned 

area 
Surveyed and 
planned area 

Un 
surveyed 

in 
unplanned 

area 

Surveyed 
in 

unplanned 
area 

Surveyed 
and 

planned 
area 

All Businesses owners 
with properties 22.9 20.9 24.3 2.0 2.5 4.1 
General wholesale - 25.0 75.0 25.0 - - 
General retail food s 32.4 35.1 10.8 5.4 - 2.7 
General retail electricity 7.4 18.5 44.4 - 3.7 7.4 
General retail others 24.7 23.1 19.9 0.5 3.2 1.1 
Restaurants 28.0 16.0 20.0 4.0 4.0 4.0 
Mamalishe/Babalishe 16.7 20.0 16.7 - - 3.3 
Hotel and guest house 5.0 15.0 65.0 - 5.0 50.0 
Bars and pubs/grocery 50.0 - - - - - 
Hair salon/ barbershop 5.0 10.0 20.0 - 5.0 - 
Garage and other repairs 13.0 34.8 17.4 4.4 - 4.4 
Stationeries/secretarial 7.7 30.8 15.4 - - - 
Music and video store - - 100.0 - - 100.0 
Cereal milling shops 100.0 - - - - - 
Tailoring and dyeing 16.7 20.0 13.3 3.3 - - 
Carpentry 43.3 23.3 13.3 3.3 - - 
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Spare parts dealer - 33.3 50.0 - 16.7 - 
Hardware and building 39.3 7.1 39.3 3.6 - - 
Butchery/ fish store 100.0 - - - - - 
Timber shop - 100.0 - - - - 
Pharmaceuticals 13.0 17.4 34.8 - 4.4 8.7 
Dispensary/ hospitals - - 100.0 - - - 
Sands and cement blocks - - 100.0 - - - 
Gardening and flowers 100.0 - - - - - 
Car and other transport - - 100.0 - - - 
Manufacturing of metal 33.3 33.3 - - - - 
Manufacturing of others 50.0 25.0 - - - - 
Poultry 50.0 15.0 30.0 10.0 - 10.0 
Piggery 66.7 - - - - - 
Manufacture of food 
products and drikns - - 100.0 - - - 
Sales of motor vehicle - - - - - - 
Sales of automotive f - - - - - - 
Other retail sale in 
specialized stores 14.3 35.7 42.9 - - - 
Other businesses 25.0 25.0 - - - - 
Clearing and forwarding - - 100.0 - 100.0 - 
Money shops - 33.3 33.3 - - - 
Insurance services - - - - - 100.0 
Schools - - 33.3 - - - 
Catering services an - - - - - - 
Music bands and cultural 
groups 33.3 - - - - - 
Taxi services 36.4 - 18.2 9.1 18.2 9.1 

 
Lastly in the analysis of business premises cum properties is rent payment by those who 
do not operate in own properties – about 51% according to the earlier analysis in Table 
15. Descriptive summary statistics for rent payment for business premises in the informal 
sector is provided in Table 17. On average, the rent payable for accommodation of one 
informal business is Tshs 58,486. The median rent payable is 30,000 – implying that 
about half of all informal businesses pay less that Tshs 30,000 per month as rent for 
business premises. The rest pay monthly rent above 30,000. The maximum and minimum 
rent payable is also indicated by the major categories of business (Table 17).   
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Table 17: Rental Costs for Businesses Operating in Rented Premises 
 

Category of Major Business Mean Median Minimum Maximum 
     
All businesses in Zanzibar 58,486 30,000 200 3,000,000 
General wholesale 92,500 92,500 35,000 150,000 
General retail food stuffs 230,000 230,000 10,000 450,000 
General retail electricity 35,583 30,000 2,000 100,000 
General retail others 56,373 35,000 2,500 200,000 
Restaurants 40,933 25,000 7,000 250,000 
Mamalishe/Babalishe 28,278 20,000 6,000 100,000 
Hotel and guest house 175,000 175,000 50,000 300,000 
Bars and pubs/grocery 60,000 60,000 20,000 100,000 
Hair salon/ barbershop 30,615 30,000 2,000 70,000 
Garage and other repairs 40,500 37,500 5,000 100,000 
Stationeries/Secretarial/Communication 
services 29,059 20,000 10,000 70,000 
Cereal milling shops . . . . 
Tailoring and dyeing 18,722 15,000 5,000 50,000 
Carpentry 33,375 22,500 12,000 100,000 
Spare parts dealer 30,000 30,000 30,000 30,000 
Hardware and building materials 77,356 43,750 200 300,000 
Butchery/ fish store 18,000 18,000 16,000 20,000 
Pharmaceuticals 31,727 28,000 15,000 70,000 
Dispensary/ hospitals 210,000 210,000 20,000 400,000 
Sands and cement blocks dealers 45,000 45,000 45,000 45,000 
Car and other transport hire services 130,000 130,000 100,000 160,000 
Manufacturing of metal 40,000 40,000 40,000 40,000 
Poultry 40,000 40,000 40,000 40,000 
Piggery . . . . 
Sales of motor vehicle 25,000 25,000 25,000 25,000 
Sales of automotive f 30,000 30,000 30,000 30,000 
Other retail sale in specialized stores 40,333 40,000 27,000 50,000 
Other businesses . . . . 
Money shops 1,540,000 1,540,000 80,000 3,000,000 
Insurance services . . . . 
Schools 60,000 60,000 60,000 60,000 
Catering services and decorations . . . . 
Music bands and cultural groups 13,333 15,000 5,000 20,000 
Taxi services 18,600 6,000 6,000 69,000 

 
 
3.3. Technology 
 
The baseline survey of the informal sector also set out to bring out technologies used in 
the informal sector businesses in Zanzibar. Since the type of technology one uses is to 
some extent related to his level of training or knowledge, the survey started with 
assessment of the level of education of the owner of the respective business, followed by 
his occupation. There after the survey assessed the current technologies in use in the 
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informal sector, reasons for not using technologies such as computers and lastly training 
needs as identified by the informal firm owners.   
 
Analysis of the level of education of owners of business by the major categories is 
presented in Table 18. In general, many of the business owners in the informal sector are 
ordinary level secondary school leavers (40.2%). Next to them are those who started but 
never completed ordinary level secondary school levers (29.4%).  The relatively high 
(compared to Dar es Salaam) level of secondary school leaves and those who did not 
complete ordinary level secondary school is attributable to education policy in Zanzibar 
whereby Form I and II are automatically tied to primary schooling.  The distribution of 
the highest levels of education of the owners of the informal sector firms by the major 
categories of business is also indicated in the table.   
 
Table 18: Education of the Owners of Businesses in the Informal Sector 
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All Businesses 4.3% 4.6% 11.1% 29.4% 40.2% 3.8% 4.1% 2.0% .5% 
General wholesale    25.0% 50.0% 25.0%    
General retail food stuffs 8.3% 8.3% 19.4% 22.2% 38.9%   2.8%  
General retail electronic and domestic 
appliances 

7.4% 7.4% 3.7% 22.2% 51.9%  7.4%   

General retail others 3.2% 4.3% 15.1% 28.1% 42.2% 2.7% 2.7% 1.6%  
Restaurants 4.0% 8.0% 20.0% 28.0% 32.0%  8.0%   
Mamalishe/Babalishe 10.0% 6.7% 16.7% 36.7% 26.7%  3.3%   
Hotel and guest house 10.5%   31.6% 42.1% 5.3%  5.3% 5.3% 
Bars and pubs/grocery   100.0%       
Hair salon/ barbershop   5.0% 40.0% 35.0% 10.0% 10.0%   
Garage and other repairs 4.3% 4.3% 4.3% 39.1% 26.1%  13.0% 8.7%  
Stationeries/Secretarial/Communicat
ion services 

3.8%   26.9% 50.0% 15.4% 3.8%   

Music and video stores    100.0%      
Cereal milling shops     100.0%     
Tailoring and dyeing 10.0%  20.0% 36.7% 26.7% 6.7%    
Carpentry  3.3% 10.0% 40.0% 43.3%  3.3%   
Spare parts dealer    66.7% 33.3%     
Hardware and building materials 7.1% 7.1% 7.1% 10.7% 60.7% 3.6%  3.6%  
Butchery/ fish store    50.0% 50.0%     
Timber shop     100.0%     
Pharmaceuticals 8.7% 4.3%  30.4% 34.8% 4.3% 8.7% 8.7%  
Dispensary/ hospitals     33.3% 33.3%   33.3% 
Sands and cement blocks dealers    50.0% 50.0%     
Gardening and flowers  100.0%        
Car and other transport hire services     50.0%   50.0%  
Manufacturing of metal    100.0%      
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Manufacturing of other products   25.0% 25.0% 25.0% 25.0%    
Poultry  5.0% 10.0% 20.0% 45.0% 5.0% 15.0%   
Piggery  66.7%   33.3%     
Manufacture of food products and drinks    100.0%      
Sales of motor vehicle   100.0%       
Sales of automotive fuel  100.0%        
Other retail sale in specialized stores  7.1% 7.1% 35.7% 42.9% 7.1%    
Other businesses    75.0% 25.0%     
Clearing and forwarding    100.0%      
Money shops    33.3% 33.3%   33.3%  
Insurance services     100.0%     
Schools     33.3%  66.7%   
Catering services and decorations    75.0% 25.0%     
Music bands and cultural groups    33.3% 33.3% 33.3%    
Taxi services   9.1%  72.7%  9.1%  9.1% 

 
Analysis of occupations of owners of business in the informal sector is shown in Figure 
15. Majority of owners of businesses are directly involved in the business (83%). There 
are no major differences between male and female owners.  This figure includes those 
who reported that they are business persons or unemployment.  This combination is 
necessary because sometime the respondents may misclassify themselves as unemployed 
while in fact they are employees of their businesses.   
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The next analysis is technology used by businesses operating in the informal sector. The 
survey identified three areas of common technology – use of computers, books of 
accounts and issuance of receipts. The survey assessed the use of such technologies by 
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the major categories of business and the implied training needs as indicated by business 
owners in the informal sector.  It is apparent in Table 19 that only 13 business categories, 
or 25% of all respondents, indicated that they use computers. In general therefore, many 
informal businesses do not use computer technologies – presumably because of the scale 
of operations and the fact that they do not keep records. 
 
Surprisingly, all respondents indicated that they issue receipts against their sales except 
dealers in Garage and other repairs.  To the contrary, only three business categories 
indicated that they keep books of accounts. These categories are 
Stationeries/Secretarial/Communication services (100%), General retail food stuffs (50%) 
and General retail electronic and domestic appliances (17%).  It should be noted that 
issues of authenticity are critical in thses results. 
 
 
Table 19: Business Technology Used by Informal Businesses  
 
Major Categories of Business Percent of all Businesses 
Major Categories of Business  With Computers 
Insurance services 100 
Car and other transport hire services 50 
Dispensary/ hospitals 33.33 
Money shops 33.33 
Schools 33.33 
General wholesale 25 
Hotel and guest house 25 
Stationeries/Secretarial/Communication services 19.23 
General retail electronic and domestic appliances 11.11 
Restaurants 4 
Hardware and building materials 3.57 
General retail food stuffs 2.7 
General retail others 1.62 
 
 
The survey also wanted to establish reasons for not keeping books of accounts; the 
findings of which are presented in Figure 16.  It is apparent from the figure that the 
majority do not keep books of accounts because they find them not useful to their 
business operations.  However, there is an indication that lack of proper knowledge bars 
business operators from keeping books of accounts.   
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Figure 16 : Reasons for not keeping records

 
 
The baseline survey also asked the respondent business owners to indicate their training 
needs that are currently pressing given the nature of operations of their businesses.  
Surprisingly, only 28% of the respondents indicated that they need some kind of training.  
The needs include business skills, business management, entrepreneurial skills, as well as 
business administration and marketing skills.  These needs converge into training in 
business skills as the most pressing training needs.   
 
Table 20: Training Needs of Informal Business Activities  
 
Training needs as indicated by informal business firms Percent of all businesses 

indicating needs for training 
across the various skills 

  
General retail food stuffs 27.03 
General retail electronic and domestic appliances 18.52 
General retail others 18.82 
Restaurants 36 
Mamalishe/Babalishe 23.33 
Hotel and guest house 25 
Bars and pubs/grocery 100 
Hair salon/ barbershop 35 
Garage and other repairs 34.78 
Stationeries/Secretarial/Communication services 34.62 
Music and video stores 100 
Cereal milling shops 100 
Tailoring and dyeing 43.33 
Carpentry 56.67 
Spare parts dealer 16.67 
Hardware and building materials 42.86 
Butchery/ fish store 100 
Timber shop 0 
Pharmaceuticals 21.74 
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Dispensary/ hospitals 66.67 
Sands and cement blocks dealers 50 
Gardening and flowers 0 
Car and other transport hire services 0 
Manufacturing of metal 33.33 
Manufacturing of other products 25 
Poultry 20 
Piggery 0 
Manufacture of food products and drinks  100 
Sales of motor vehicle 0 
Sales of automotive fuel 100 
Other retail sale in specialized stores 57.14 
Other businesses 0 
Clearing and forwarding 0 
Money shops 0 
Insurance services 100 
Schools 33.33 
Catering services and decorations 0 
Music bands and cultural groups 0 
Taxi services 9.09 
Total 28.29 

 
 
3.4. Markets Arrangements  
 
Informality in business implies limitation to market arrangements with formal business 
activities. Often, informal businesses fail to enlarge their markets to include formal 
customers cum clients because they cannot enter into enforceable contracts, they do not 
issue credible receipts, they do not have records, etc. As a result, the market for the 
informal dealers is said to be small – limiting transactions to mainly among informal 
sector operators themselves.  
 
As shown in Figure 17, the big share of the market of products from the informal sector 
comes from ordinary individuals (72%). These are simple transactions that are effected 
without much requirement from either side. The formal sector, indicated in the figure as 
the central government, local government authorities and private companies, have limited 
proportion of business deals with the informal sector.  
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Figure 17: Informal Business Customer Segmentation
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Further analysis of the markets of informal products is presented in Table 21 which 
shows the size of market cum market problems by the major categories of business. In 
general, the market for informal businesses is just moderately available – not big. The 
proportion with a big market for their products is only 38.7% and limited to a few 
businesses. At the same time, only about 5% reported to be constrained by small size of 
the markets/clients.  Clearly, the analysis of the market structure of informal businesses in 
Zanzibar has shown potential areas for expansion and new investments in the sector. 
Also, those businesses with market problems are indicated.   
 
 
Table 21: Analysis of Markets of Informal Business Products 
 
Major Categories of Businesses  

The market is 
big 

 
The market is 

small 

 
The market is 

moderate 

    
All informal businesses 38.7% 4.8% 56.0% 
General wholesale 25.0%  75.0% 
General retail food stuffs 32.4% 5.4% 62.2% 
General retail electronic and 
domestic appliances 

48.1%  48.1% 

General retail others 45.7% 3.2% 51.1% 
Restaurants 32.0% 8.0% 60.0% 
Mamalishe/Babalishe 31.0% 3.4% 65.5% 
Hotel and guest house 20.0% 15.0% 65.0% 
Bars and pubs/grocery   100.0% 
Hair salon/ barbershop 15.0% 5.0% 80.0% 
Garage and other repairs 39.1% 8.7% 52.2% 
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Stationeries/Secretarial/Communi
cation services 

42.3% 7.7% 50.0% 

Music and video stores   100.0% 
Tailoring and dyeing 40.0% 3.3% 56.7% 
Carpentry 37.9%  62.1% 
Spare parts dealer 16.7%  83.3% 
Hardware and building materials 35.7% 3.6% 60.7% 
Butchery/ fish store 50.0%  50.0% 
Timber shop   100.0% 
Pharmaceuticals 56.5% 8.7% 34.8% 
Dispensary/ hospitals 33.3%  66.7% 
Sands and cement blocks dealers 50.0%  50.0% 
Gardening and flowers   100.0% 
Car and other transport hire 
services 

50.0%   

Manufacturing of metal 33.3%  66.7% 
Manufacturing of other products 50.0%  50.0% 
Poultry 20.0% 25.0% 55.0% 
Piggery 66.7%  33.3% 
Manufacture of food products and 
drinks  

  100.0% 

Sales of motor vehicle   100.0% 
Sales of automotive fuel   100.0% 
Other retail sale in specialized 
stores 

21.4%  78.6% 

Other businesses 50.0%  50.0% 
Clearing and forwarding   100.0% 
Money shops 33.3% 33.3% 33.3% 
Insurance services   100.0% 
Schools 33.3%  66.7% 
Catering services and decorations 100.0%   
Music bands and cultural groups 66.7%  33.3% 
Taxi services 54.5%  36.4% 
 
 
 
3.5. Linkage with Big Business Dealers and Support Services  
 
Many informal businesses have business Linkages with big dealers in the market. They 
benefit in various forms from such business networks. The survey probed owners on the 
existence of businesses networks with big dealers and the benefits enjoyed thereof. This 
information is analysed in Table 22. The proportion of informal businesses that have 
arrangements with big dealers is still very low.  As such, it is only 16 informal business 
categories that have reported to have such arrangements. The arrangements and benefits 
enjoyed vary with the major categories of businesses as indicated in the table.   
 
Table 22:  Arrangement/Linkage with Big Business Dealers and the Benefits Enjoyed  
 

Major Categories of Business Supply to my business on 
credit 

Supply to my 
business on cash 

Supply to my business on 
commission basis 

All Businesses 66.7% 28.9% 4.4% 
General wholesale  100.0%  
General retail food stuffs 100.0%   
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General retail others 90.9% 9.1%  
Restaurants 100.0%   
Mamalishe/Babalishe 75.0% 25.0%  
Garage and other repairs   100.0% 
Stationeries/Secretarial/Commun
ication services 

100.0%   

Hardware and building materials 77.8% 11.1% 11.1% 
Butchery/ fish store 100.0%   
Timber shop 100.0%   
Pharmaceuticals  100.0%  
Sands and cement blocks dealers 100.0%   
Poultry 20.0% 80.0%  
Manufacture of food products 
and drinks 

100.0%   

Sales of automotive fuel  100.0%  
Other retail sale in specialized 
stores 

 100.0%  

 
The survey went further and probed on whether those businesses that have arrangements 
with big dealers can survive in business without the arrangements. Table 23 gives 
summary distribution on this issue. Many indicate that their capital is too small to stand 
alone – which implies that they get supply on credit as observed earlier in Table 22. Also, 
the indication that the arrangement gives relatively good prices shows that the 
arrangements are beneficial to both sides involved, and without the support, some of the 
businesses would not be able to compete and survive in business. The rest of the table 
indicates variation of the responses by the major categories of business.  
 
 
Table 23: Indications of Whether Informal Businesses can Operate Without Preferential Arrangements 

with Big Dealers  
 

 
 

Major Category of Business 

 
The arrangement gives 
relatively good prices 

 
My capital is too 

small to stand alone 

 
Others 

All Businesses  15.5% 83.1% 1.4% 
    
General wholesale  100.0%  
General retail food stuffs  100.0%  
General retail electronic and domestic 
appliances 

 100.0%  

General retail others 9.1% 90.9%  
Restaurants  75.0% 25.0% 
Mamalishe/Babalishe  100.0%  
Stationeries/Secretarial/Communication 
services 

100.0%   

Tailoring and dyeing 50.0% 50.0%  
Carpentry  100.0%  
Spare parts dealer 100.0%   
Hardware and building materials  100.0%  
Timber shop 100.0%   



Baseline Study of the Informal Sector in Zanzibar 2007 

Report prepared by the Economic Research Bureau of the University of Dar es Salaam and the National Bureau of Statistics 48
 

Pharmaceuticals 50.0% 50.0%  
Manufacturing of other products  100.0%  
Poultry  100.0%  
Manufacture of food products and 
drinks  

 100.0%  

Catering services and decorations  100.0%  
Music bands and cultural groups   100.0%  

 
 
3.6. Membership to Associations and Benefits  
It is common for individuals or businesses to form or enter into associations with given 
objectives. These associations exist in various forms and benefits to members. The results 
of the survey indicate only a small proportion (5%) of all informal businesses have 
membership to some identified associations (Table 24).  A large part of this is in 
production/service organization and others that were not specified.  The rest include 
social associations and other organisations.   
 
 
Table 24: Informal Sector Membership to Associations  
 

 
Percent of All Businesses and their membership to 

Associations 

 
 
 

Major Category of Business 

 
Percent 

with 
Membershi

p to 
Association

s 

 
SACCOS/SA

CCAS 

 
Production/ 

Service 
Organization 

 
Social 

Association 

 
Others 

All Businesses 5.0 1.0 1.3 0.7 2.0 
      
General retail food stuffs 8.1 2.7 - 2.7 2.7 
General retail electronic and 
domestic appliances 3.7 - - - 3.7 
General retail others 6.5 1.6 1.1 - 3.8 
Restaurants - - - - - 
Mamalishe/Babalishe - - - - - 
Hotel and guest house 5.0 - 5.0 - - 
Bars and pubs/grocery - - - - - 
Hair salon/ barbershop 5.0 - - - 5.0 
Stationeries/Secretarial/Communica
tion services 4.0 4.0 - - - 
Music and video stores - - - - - 
Tailoring and dyeing 6.7 - - 3.3 3.3 
Carpentry 3.5 - - 3.5 - 
Pharmaceuticals 4.4 4.4 - - - 
Dispensary/ hospitals 33.3 - 33.3 - - 
Poultry 10.0 - 10.0 - - 
Money shops 33.3 - - - 33.3 
Schools 33.3 - - 33.3 - 
Taxi services 9.1 - 9.1 - - 
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But more interesting in the analysis of membership to associations, are the benefits that 
are enjoyed from being a member. Accordingly, Figure 18 shows benefits enjoyed from 
membership to associations by informal businesses.  
 

 
 
As one would anticipate, the main benefit is credit (35.5%), information on business 
(39%), and business connections (16%).   Clearly, membership to association targets 
given form of benefits. Business owners in the informal sector form or join associations 
anticipating to enjoy from such benefits which vary with the type of association and the 
nature of business operations. 
 
 
4. Summary of Issues and Conclusions 
 
The Zanzibar baseline study has indicated that the extent of informality differs across 
major categories of business and within the categories.  Further, it has shown that the 
distribution of informal business activities in the two districts shows major differences 
with regard to concentration and extent of informality but not on gender involvement.  
The following is the summary outlines of the major issues.   
 

4.1 Many business dealers in the informal sector do not register their businesses 
and business names.  The distinction between personal names/attributes and 
the respective businesses is not there in practice. 
 

4.2 To a large extent, informal businesses do not last long in the market; the entry-
exit period is very short.  And, as such, many informal businesses in Zanzibar 
are new. 
 

4.3 Informal businesses rely heavily on unpaid labour that includes the owners of 
the business.  Because much of the unpaid labour is not directly costed against 
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Figure 18: Benefits Enjoyed from Membership to 

Association in the Informal Sector 
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the respective business, it is obviously difficult to recognize that a business 
entity is bankrupt. 
 

4.4 The analysis has shown that the general rate of profits to turnover is 25%.  But 
many of those businesses do not pay tax, rely on unpaid labour services, and 
some operate in their own premises for which they do not pay rent.  Many 
informal businesses are thus subsidized in their operations.   
 

4.5 The survey shows that the main source of finance for business in the informal 
sector is own sources and commercial banks and MFIs are only used 
sparingly.  SACCOS were not use by anyone in the sample.   
 

4.6 The proportion of informal businesses that apply for credit from commercial 
institutions is small.  The proportion of those who get is even smaller.  Those 
who manage to get credit constitute even a rather small proportion of those 
who apply for it. Thus, the Linkage between business finance in the informal 
sector and commercial credit is small.  However, a substantial proportion of 
those who plan to expand indicated that they will turn to the commercial 
banks and other MFIs for credit.   
 

4.7 The survey identified owners of informal businesses who also have properties 
that can be linked to the respective business. Aabout 75.8% of informal 
business owners have properties. Some of businesses operate in their own 
premises, including sharing one roof with their respective households. The 
characteristics of those properties differ significantly, but in general, the 
proportion of properties that qualify as collateral against commercial credit 
has not fully being utilized.    
 

4.8 Use of computer technology and books of accounts is rather small in the 
informal sector.  However, this is not the case with issuance of receipts – with 
an exception of a few categories, all the respondents indicated that they do 
issue receipts. 
 

4.9 The market of products of informal businesses is largely the sector itself.  
Trading with the formal sector is limited.  Nevertheless, the system also relies 
on arrangements cum connections with big dealers in the markets for price 
discounts and capital finance.  Included in this arrangement is membership to 
associations that also appears to assist informal businesses in several ways. 

 
The results of the survey point to the need for increased formalization of informal businesses.  
This is likely to accelerate growth though of course the resulting competition will force a good 
number of businesses to close down. 
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The Way Forward 
 
The way forward following from this report is to assess the attainment of the MKURABITA 
objectives, given the status of the informal sector as discussed in this report.  To what extent 
can the current informal sector be formalized?  What are the expected results and in which 
activities?  What are the implied costs?  Is there value for money?  Isn’t there any potential 
reversibility to informality once formalized?  What will be the incentives to join the program 
from the business operators’ point of few? 

 
Really, further critical analysis on those issues is deemed crucial to guide implementation of 
the intended formalization program. This should carefully examine the results of the baseline 
study and assess the extent to which the envisaged formalization can be implemented, 
particularly the extent to which the informal sector will be responsive to the envisaged 
interventions in order to realize the anticipated benefits. 
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Appendix 1: Terms of Reference 
 
Baseline Study of the Informal Sector 
 
1. Background Information 
 
1.1 The Informal Sector in Tanzania has been studied in several occasions for 

different specific purposes but often with an overarching objective of finding 
ways and means to improve its operations. 

 
Amongst such previous studies is the Road Map Study of the informal sector in 
Tanzania (2000) whose objective was to identify the main regulatory constraints 
and analyze their coping mechanisms, the costs of coping and the impact this had 
on their formalization. 
 
This study did among other things map out some groupings of actors in the 
informal sector. 
 
The population census of 1988 and 2002 as well as the integrated Labour Force 
Survey of 2000/2001 provides information on the informal sector on household 
basis. 
 
The 1995 survey of the informal sector in Dar es Salaam which was a follow up 
of the National Survey of the informal Sector done in 1991 provides information 
based on a household sample of 2,626 households out of a total of 325,447 
households. 

 
Segregation was also done on the basis of employment in specific industrial sector 
among other specific classifications. 

 
1.2 The Property and Business Formalization Program is a government initiative 

seeking to establish an integrated system of Property Rights and business rules as 
a basis of transition of the urban, peri-urban and finally rural areas into a market 
economy where all Tanzanian will have equal opportunities in using their assets 
to access capital through credit or otherwise. 

 
In other words the Program aims at systematically reducing the informal sector to 
an acceptable national limit to which the informal sector can be allowed to co-
exist with the formal sector. 

 
The Formalization Program is in its Reform design phase during which customary 
practices governing property and business ownership and operation will be 
improved and standardized on the one hand and the current laws and institutional 
set up governing property and business will be reviewed so as to remove current 
obstacles impacting negatively on the informal sector on the other hand. 
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The two systems will be harmonized and merged to produce the envisaged unified 
national legal framework. This legal framework is expected to be used to 
empower entrepreneurs in the informal sector to graduate to the formal sector. 

 
The Program is thus principally targeted at property and business owners in the 
informal sector or better still in the extra legal sector. 

 
1.3 The Informal studies of 1991 and 1995 for Dar es Salaam contain valuable 

information on the categories of actors in the informal sector and several other 
useful data on their characteristics. 

 
However as the current thrust is on legal ownership of property and business it is 
important to build information on that score as well. 
 
In the 1995 Dar es Salaam survey the age of an informal sector activity was also 
studied which is a good indicator of formalization. 
 
In the proposed baseline study it will be necessary to document the factors that 
contribute to growth of specific category of enterprise or other undertakings. 

 
2. Objective 
 

The objective is to carry out a survey in Dar es Salaam and Zanzibar that will 
provide information on the informal sector as described below. 

 
3. Scope of the Assignment 
 

The Base line study of the Informal sector will be carried out in Dar es Salaam 
and Zanzibar so as to obtain the following information: 

 
3.1 Number of informal real estate assets and land owners. (Houses and or land in the 

unplanned areas) 
 
3.2 Number of informal business owners. 
 
3.3 Location of the informal assets 
 
3.4 Number of employees in an informal sector enterprise – (with gender specificity) 
 
3.5 Needs assessment in order of importance 
 
3.5.1 Capital 
 
3.5.2 Working premises 
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3.5.3 Know how (technology etc) 
 
3.5.4 Markets 
 
3.5.5 Inputs including support and production services 
 
3.5.6 Legal protection 
 
3.5.7 Membership to group associations or other collaborative networks. 
 
3.5.8 Access to credit from informal sources 
 
3.5.9 Access to credit from formal financial institutions 
 
3.5.10 Annual turnover and profits if books of accounts are maintained. 
 
3.5.11 Number of entrepreneurs entering the market annually. 
 
3.5.12 Number of entrepreneurs exiting from the market and reasons 
 
3.5.13 Any other information relevant to the upgrading of members e.g. availability of 

skills upgrading facilities and programs. 
 
4. Methodology 
 
The Consultant will undertake literature review to obtain relevant information in 
particular information available in the study of the informal sector in Dar es Salaam 
(1995) as well as the 1991 study of the informal sector of Tanzania. 
 
Other relevant studies including the integrated Labour Force Survey 2000/2001, Road 
map study of the Informal sector in Mainland Tanzania 2002, other studies on land use 
and real estate business, financing of the small and medium scale industries as well as 
policies on informal sector and small medium enterprises in both the mainland and 
Zanzibar. 
 
The Consultant will use information obtained to develop an instrument for carrying out 
the study on the chosen representative samples of Dar es Salaam and Zanzibar where 
informal property and business are prevalent.  Data collected from the chosen samples 
will be analyzed to produce information on the basis of defined or agreed scope/structure. 
 
5. Output 
 
The Consultant will produce separate Reports for Dar es Salaam and Zanzibar 
respectively. 
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6. Delivery Schedule 
 
6.1 An Inception Report – One and half weeks after order. 
 
6.2 1st Draft Report – 6 weeks after the approval of the Inception Report 
 
6.3 Final – Report in 3 Hard copies and one electronic copy 3 weeks after receipt of 

comments on the 1st Draft. 
 



Baseline Study of the Informal Sector in Zanzibar 2007 

Report prepared by the Economic Research Bureau of the University of Dar es Salaam and the National Bureau of Statistics 56
 

 
 
Appendix 2: Identified Major Categories of Business  

 
General wholesale 
General retail food stuffs 
General retail electronic and domestic appliances 
General retail others 
Restaurants 
Mamalishe/babalishe 
Hotel and guest houses 
Bars and pubs/grocery and refreshments 
Hair salon/ barbershop 
Garage and other repair shops 
Stationeries/secretarial/communication services 
Music and video stores 
Cereal milling shops 
Tailoring and dyeing 
Carpentry  
Wood carving 
Spear parts dealer 
Hardware and building materials 
Butchery/ fish store 
Electronic repair 
Timber shop 
Pharmaceuticals 
Dispensary/ hospitals 
Sands and cement blocks dealers 
Entertainment services 
Gardening and flowers 
House brokers 
Boutique  
Footwear makers and repairs 
Car and other transport hire services 
Manufacturing of metal products 
Manufacturing of other products 
Poultry 
Piggery 
Other livestock 
Mining and salt extraction activities 
Manufacture of food products and drinks 
Dealers in leather products 
Sales of automotive fuel 
Other retail sale in specialized stores 
Other businesses 
Clearing and forwarding 
Money shops 
Insurance services 
Legal activities 
Schools  
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Catering services and decorations 
Music bands and cultural troupes 
Taxi services 
Wholesale dealers in food stuff from upcountry 

 
 
 
Appendix 3: Structure of Ownership of Informal Business Entities by the Major Categories of 

Business 
 

Percentage Distribution  
Major  Categories of Business Family Individual Joint 

Total Number of 
Businesses in the  

Category  
All informal businesses 9.23 82.87 7.91 607 
General wholesale 50 50 0 4 
General retail food stuffs 5.41 94.59 0 37 
General retail electronic and domestic 
Appliances 11.54 76.92 11.54 26 
General retail others 4.3 84.95 10.75 186 
Restaurants 16 76 8 25 
Mamalishe/Babalishe 6.67 86.67 6.67 30 
Hotel and guest house 35 50 15 20 
Bars and pubs/grocery 50 50 0 2 
Hair salon/ barbershop 5 90 5 20 
Garage and other repairs 4.35 82.61 13.04 23 
Stationeries/Secretarial/Communication 
services 3.85 96.15 0 26 
Music and video stores 0 100 0 1 
Cereal milling shops 0 100 0 1 
Tailoring and dyeing 0 96.67 3.33 30 
Carpentry 10 80 10 30 
Spare parts dealer 33.33 66.67 0 6 
Hardware and building materials 3.57 89.29 7.14 28 
Butchery/ fish store 0 0 100 2 
Timber shop 0 100 0 1 
Pharmaceuticals 4.35 86.96 8.7 23 
Dispensary/ hospitals 0 66.67 33.33 3 
Sands and cement blocks dealers 0 100 0 2 
Gardening and flowers 0 100 0 1 
Car and other transport hire services 0 100 0 2 
Manufacturing of metal 0 100 0 3 
Manufacturing of other products 25 75 0 4 
Poultry 20 80 0 20 
Piggery 100 0 0 3 
Manufacture of food products and 
drinks  100 0 0 1 
Sales of motor vehicle 0 100 0 1 
Sales of automotive fuel 100 0 0 1 
Other retail sale in specialized stores 14.29 71.43 14.29 14 
Other businesses 50 50 0 4 
Clearing and forwarding 0 100 0 1 
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Money shops 66.67 33.33 0 3 
Insurance services 0 100 0 1 
Schools 33.33 66.67 0 3 
Catering services and decorations 0 100 0 4 
Music bands and cultural groups 0 66.67 33.33 3 
Taxi services 0 100 0 11 

 
 
 
 
 


